
          Get a personalised BFCM snapshot  

Tell us your market and what you're promoting this BFCM, and we'll send you a tailored snapshot of the audiences,
shows and opportunities we'd recommend.

e& wanted to drive urgent awareness for its Back to School limited-time deals in the UAE,
highlighting the value and variety of its offerings

The Brief

The Approach
English and Arabic language campaign for e& in the UAE targeting expats and local,for
pospaids and data bundles.

The Result 96%  Ad completion (LTR)

Etisalat e& - Back to School

Now make it relevant to your market
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